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After completion of the cou:
Understand the various types of banks LA
Identify the newly introduced Ban%mg Institutions.
Use and implement different development plans of Banks.
Interpret the BANK Financing policies and procedures.
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Detailed Contents

UNIT TOPIC/SUB-TOPIC

TEACHING
HOURS

PRIVATE AND MULTINATIONAL BANKS
» Privatization in Banking Sector
» Arguments in favour of Privatization in Banking Sector 15
» Guidelines Of RBI For Private Banks - Banks of The
Private Sector
» Multinational Banks.

I

INTRODUCTION TO NEW BANKING INSTITUTIONS
» Meaning And Types of (Ne'iv Ba;nlkmg Institutions;
» Detailed Explananon ‘of, (I) Payment Banks (II) Small 15
Finance Banks (IIT) Mudra Bank (IV) Mahlia Bank (V ) Local
Area Bank Bank (Lab)

1

DEVELOPMENT PLANS OF BANK :
> Introduction = -Merchant - vaellmg Ba””.kmg - Depof L
Insurance Scheme - Mutual Funds.- Modernizz 15
.. Banking Sector - NBFCs - Development of NBF *

. of Online Bankmg

v

BANK FINANCE _ - ’
> Meaning and Importance - Objectlves Of Flnances - 'I‘ypes
i of Finance in Reference to Securities erent- -
4 Securities - Government and Stock Exchange Seeuriti wong 15
Land and Building. - Dmuments ( ift
ilemen‘t of Goods ran ;

). Internet Marketing:Strategy,

Chaffey, D., Chadwick, F. E., Johnston, }
Implementation, and Practice. sey: a
Frost, R. D., Fox, A.,.& Straus 2 Mark ing. Abmgdon Routledge.

Gupta, S. (2018). Digital M;arketmg Delhi: Tata MeGraw Hill Education.

Kapoor, N. (2018). Fundamentals of E-Marketing. Delhi: f;‘,i’hiaacle India.

Kotler, P., Kartajaya, H.. & Setiawan, I. (201’7). Digital Marketing: 4.0 Moving fromTraditional to
Digital. New Jersey: John Wiley & Sons.

Ryan, D., & Calvin, J. (2016). Understanding Digital Marketing: Marketing Strategies forengaging
the Digital Generation. London: Kogan page.

Blanchard, O. A. (2011). Social Media ROI: Managing and Measuring Social Media Effortsin
Your Organisation. Indianapolis: Que Publishing.

Charlesworth, A. (2018). Digital Marketing:-A-Practical Approach. Abingdon: Routledge.
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9. Gay, R., Charlesworth, A., & Esen, R. (2007). Online Marketing: A Customer-led Approach.
Oxford: Oxford University Press.
10. Tasner, M. (2015). Marketing in the Moment: The Digital Marketing Guide to generatingmore
sales and reaching your customer first. London: Pearson.

L:: Lecture, T:: Tutorial , P::Practical
CCE::Continuous and Comprehensive Evaluation —

(CCE Theory includes Mid Sem@ﬁgé ,(wammamng Assi eﬁ%wmQ quizzes, Seminar,
Reflective notes, class partmpatmm ;case analysis and preselﬁahon lip tests (announced/
surprised), attendance etc. or any combmatlaa of %h@se ”

PWE::Practical W. Examgﬁﬁb
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